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M.Com 1* Semester Examination 2020 (held in June, 2021)
Course Title: Agricultural & Rural Marketing
Course Number:10421
Nature of the Course: DSIC
Full Marks: 30
Time: One and Half Hour

Mode of Examination: Online (Open Book Examination)

~ Instruction to the candidate: Word limit for Q.no. 1 is 150 each and Q. no. 2 is 300
@

Questions:

1. Answer any 5 from the following questions (a to g): 5x4marks=20 marks

a. State the distinctive features of Agricultural Marketing.

b. What is the scope and forms of Agri Business?

c. What are the strategies that may be adopted by Companies for Rural Markets for thei
Products and Services?

d. What are Satellite markets?

¢. What are the components of an organised agri- supply chain?

£ Which are the four most important Micro Finance models prevalent in India?
g. What is Credit classified on the basis of lender?

2. Highlight the Case Study -Integration of Supply Chain in Karbi Anglong district of Assam
-10 Marks
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2. How would a sgleg presentation differ in
the following Personal selling cases ? ‘
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(@) Selling 5 life insurance policy
(b) Selling office computer
(c) Huammmnmbm @ new drug to physician
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1. (a) Explain the scope and functions of

agricultural marketing. S+7=12
Or

(b) Assess the role of agri-business co-

operatives in marketing agricultural
produce in India. | 12

Examine the role of CRM and IT in
agricultural marketing. 12
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1. (a) Discuss the role of agro-processing

industries in the development of agri-
business in India. 15

OR

(b) Critically evaluate the present scenario
of agricultural marketing in India.
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L g mix? Using suitable
Xamples, €xXplain the different
COmponents of rura] marketing mix,

(b) Are rural consumers differe

3. (a) What is warehousing ? Explain the
different types of warehousing along
with its Importance. 5+10=15

OR c
(b) What is CRM ? What information s
required for its implementation ? Also,
state the benefits of successfully
Maﬁwmannﬂmm CRM in Agricultural
Marketing. 3+4+8=15 ()

4. Write short notes on : (any three)
5x3=15

(@) Policies and schemes of NABARD
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1. (a) Discuss about the present Indian
scenario of agricultural marketing. 15

e OR

(b) Discuss about the scope of agri-
business. Also explain how agro-
processing industries are contributin’g
towards the development of agri-
business in India. 7+8=15
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2. (a)

(b)

3. (a)

(b)

4.
(a)

Write short notes on : (any three) 5x3=

Discuss the rural marketing strategies,
particularly in the oobﬁ.m.xﬁ. of
segmenting, targeting and ﬁomEoE.ﬂm.
Critically analyse how the marketing

strategies enable companies to deliver
tailored solution to customers.

9+6=15
OR

What do you understand by pricing ?
Explain the differ

ent strategies of
Pricing in rural EmHWo_”m.

What is CRM ? Critically analyse the

role of CRM in the development of
agricultural marketing.

S+10=15
OR '@
What do you understand by supply
chain management ? Explain the
importance of

Supply  chain ﬁ
management in agri-business.

15

Role of government rura]

in
development
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(a) Critically evaluate the present scenario

of agricultural marketing in India. 15
OR

What do you understand by agro-
processing ? Discuss the role of agro-
processing industries in the

development of the Indian economy.
5+10=15
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: suitable
marketing mix v CMM__MM different
examples, explain : ;

rketing mix,
components of rural ma 5+10=15

OR

How are rural consumers different H..H.on.h
urban consumers ? Discuss various
marketing strategies, which marketers
adopt in rural markets. S5+10=15

What do you understand by Supply
chain management » Explain in detaj],
the various elements of agri-logistics
and supply chain management.
S+10=15




